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Abstract: In recent times, the environment has emerged as a hot issue for societies, 
governments in addition to business organizations. Its significance originates from 
escalating environmental degradation such as solid wastes; ozone depletion, global 
warming and air pollution. Diet plays an important role in health and disease Organic 
foods are foods that are produced using methods that do not involve modern synthetic 
inputs such as synthetic pesticides and chemical fertilizers. Organic foods are also not 
processed using irradiation, industrial solvent or chemical food additives. It includes 
introduction of study , statement of problem, objectives of study, limitation of study, Tools, 
Review of literature, advantages of study and conclusion of  study. 
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1. INTRODUCTION TO THE STUDY 

Prevention of many illnesses, thus increasing our quality of life. In the local 
supermarket or health food store, there are more food choices than ever before. This can 
often lead to confusion in determining what food choices are the healthiest. Some people 
are choosing organically grown foods over conventionally grown foods. The main reasons 
some choose to consume organically grown foods is the thought that  

[1] They are consuming little or no pesticide residue left on produce,  
[2] They want to support an industry that is more gentle and has less negative impacts on 

the environment. 
[3] They believe organically grown foods have higher levels of nutrients.  

It is important for individuals to weigh the proposed health benefits and financial cost 
of consuming organic vs. on-organic foods. Organic foods include fruits, vegetables, 
grains, dairy foods, eggs, and to some extent, meats and poultry. Organic foods are 
defined as those foods that are grown without the use of synthetic fertilizers, sewage 
sludge, irradiation, genetic engineering, pesticides, or drugs. Pesticides are chemical or 
control agents made to kill insects, weeds, and fungal pests that damage crops. In large 
amounts, these have been found to cause different illnesses including cancer. However, 
organically grown foods do not necessarily meant oxin-free. Plants produce their own 
natural toxins and these can contaminate organic products, as well as the approved use of 
natural pesticides, such as sulfur, and copper, which can also be found on the organically 
grown foods. When talking about animals, organically raised animals are those raised 
with organic feed and kept free from growth hormones and antibiotics, as well as 
oftentimes treated more humanely and given better areas to roam than their non-organic 
counterparts. 
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2. OBJECTIVES OF THE STUDY 

[1] To know the type of natural organic food grain products preferred by the customers. 
[2] To examine the factors influencing to prefer the organic food grain products. 
[3] To analyze the customer satisfaction towards organic food grain products. 
[4] To understand consumer’s mode (retail shops, online) of purchase of organic food 

grains. 
[5] To find the level of awareness in the usage of organic food products among the select 

respondents.  
[6] To identify the problems while using the organic food products.  

3. STATEMENT OF THE PROBLEM 

Natural organics food has plenty of advantages when compared to the non-organic 
food that have been processed with artificial preservatives and chemicals. Settling for 
these foods for everyday recipes can really assure of health benefits since these are all 
natural and no harmful effects of pesticide and other chemicals. Environmental 
awareness, increasing interest of consumers in organic products and the willingness to pay 
for organic features led to corporate interest in organic marketing, initiating major 
changes and innovations.   

The market for organic food products in India has emerged because of the lucrative 
export Potential available for the producers. Incidentally, in India, most of the organic 
produce is grown to be exported to the global market. The rest is sold at predetermined 
retail outlets. So, if the trend for organic products is growing among producers then, its 
benefits must naturally reach the local population of a country. 

 This will also ensure that the food products are nutrient rich as processing required 
would be minimal from the point of origin and consumption. This study has been made to 
conduct survey among the consumers of organic food products in Salem City.  

4. Scope Of The Study  

This study attempts to gain knowledge about consumer’s satisfaction towards organic 
food product consumption. With rising concern of health issues and food safety, many 
consumers have turned their site to organic food products. The increased consumers' 
interest in organic food has been attributed among others to the growing demand for food 
free from pesticides and chemical residues. Organic food promotes a balance of human, 
other living organisms and the nature. It also promotes no artificial preservatives and best 
maintain the originality of food. This prevents excess use of harmful ingredients and 
thereby ensures health.  

5. IMPORTANCE OF THE STUDY 

Organic food promotes a balance of human, other living organisms and the nature. It 
also promotes no artificial preservatives and best maintain the originality of food. This 
prevents excess use harmful ingredients and thereby ensures health. This study attempted 
to gain knowledge about consumer attitude towards organic food product consumption 
and to see whether there is any potential this might have for changing their behavior. The  

Rationale for carrying out this study is that consideration for the environment could 
come only from well-informed citizens who are aware of, and fully committed to their 
rights to a quality health and environment. Nevertheless, before any behavior can be 
changed, it is necessary to evaluate the current state of consumers’ awareness and 
knowledge.  
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6. RESEARCH METHODOLOGY  

The research design adopted in the study was descriptive design, which is concerned 
with the descriptive of a group. In descriptive research in such a way that the respondents 
is able to understand clearly what the researcher wants and provides distinct information 
to measure the data.  

Sampling design of the study 

The sampling technique in this project is convenient sampling. The sample size 
comprises of different types of users who are using organic food products. A sample of 
120 respondents was taken into account for finding their uses for the organic food 
products.  

Tools for analysis  

The following are the tools applied on the respondents given by the respondents to 
analyze and derive the result.  

Chi- square analysis and Percentage Analysis 

7. LIMITATIONS OF THE STUDY 

[1] This study is conducted only in Salem Town. 
[2] Due to limitation of time, the research could not be made more detailed. 
[3] Due to confidentiality of some information accurate response was not revealed by 

some of the respondents. 
[4] Some of the replies of the respondents may be biased. 
[5] Respondents had marked the answers in questionnaires which may be socially 

incorrect irrespective of their actual feelings. 

8. REVIEW OF LITERATURE 

According to Chen (2009), the government and related institutions should serve as a 
monitoring mechanism and to provide safety assurance for organic foods in order to 
alleviate consumer’s suspicions and help consumers to maintain positive attitudes to 
organic foods. 

The increasing use of synthetic chemical fertilizers and pesticides in non-organic 
products lead to various health issues such as cancer, obesity, blood pressure and birth 
defects. So People started opting for quality lifestyle over chemically charged lifestyle. 
This consumption pattern resulted in increasing organic food sales, not just in the country 
but globally. Organic foods are the foods that are not processed by irradiation, industrial 
solvents or chemical food stabilizers and exclude any additional ingredients (Allen & 
Albala, 2007). 

Feng Zhang (2006), provides an overview of the organic fresh vegetable market by 
investigating market shares and price premiums of selected organic fresh vegetables and 
estimating the interrelationship between consumer demand for organic and conventional 
fresh vegetables. 

9. ANALYSIS AND INTERPRETATION OF DATA 

Chi-Square Analysis -1 

   

International Journal of Scientific Research and Review

Volume 8, Issue 1, 2019

ISSN NO: 2279-543X

Page No: 319



Null hypothesis H0: 

There is no relationship between periods for using organic food products to the reason 
for using organic foods. 

Alternative hypothesis H1: 

There is a relationship between periods for using organic food products to the reason 
for using organic foods. 

         Row Total x Column Total 
Expected Frequency     = ------------------------------------------ 

Total Frequency 

 

Period 
 

Reason for 
purchase 

Less than 
1 year 

1-3 
years 

3-5 
years 

More 
than 5 years 

Total 

Health 11 3 4 2 20 

Safety 7 16 3 4 30 

Environmental 
friendly 

4 3 6 4 17 

Animal welfare 3 10 4 2 19 

Quality 2 3 3 6 14 

Total 27 35 20 18 100 

 

1 Ei 
Ʃ (Oi -Ei)2 

--------- 
Ei 

11 5.4 5.80 
3 7 2.28 
4 4 0 
2 3.6 0.71 
7 8.1 0.14 

16 10.5 2.88 
3 6 1.5 
4 5.4 0.36 
4 4.6 0.07 
3 6 1.5 
6 3.4 1.98 
4 3.06 0.28 
3 5.13 0.88 

10 6.65 1.68 
4 3.8 0.01 
2 3.42 0.58 

International Journal of Scientific Research and Review

Volume 8, Issue 1, 2019

ISSN NO: 2279-543X

Page No: 320



2 3.78 0.83 
3 4.9 0.73 
3 2.8 0.01 
6 2.52 4.8 

  
Ʃ(Oi -Ei)2 

-----------  = 27.02 
Ei 

Table value: χ2 = (r-1) (c-1) d.f = (5-1) (4-1) d.f  = (4) (3) d.f = 12 d.f =  21.0261 

Inference: χ2 calculated value is  greater than the χ2 tabulated value.  So we rejected Ho. 

H1: There is a relationship between periods for using organic food products to the reason 
for using organic foods. 

Chi-Square Analysis -2 

Null hypothesis H0: 

There is no relationship between level of satisfaction to organic food product company. 

Alternative hypothesis H1: 

There is a relationship between level of satisfaction to organic food product company. 

             Row Total x Column Total 
Expected Frequency     = ------------------------------------------ 
      Total Frequency 

 

 
Types of 

company 
 

Level of 
satisfaction 

Highly 
satisfied 

satisf
ied 

Neut
ral 

Dissatisfi
ed 

Highly 
dissatisfied 

 
 

Tota
l 

Pachaa.in 5 4 3 1 1 14 

SRG 4 4 5 0 0 13 

Vision 
Fresh 

3 4 4 1 0 12 

Wingreens 
farm 

4 5 3 4 1 17 

Organic 
Tavatta 

5 3 2 0 0 10 

Conscious 
food 

2 4 7 0 0 13 

Organic 
Garden 

6 2 4 2 1 15 

Mantra 
Organic 

3 1 2 0 0 6 

Total 32 27 30 8 3 100 
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Oi Ei 
Ʃ (Oi -Ei)2 

--------- 
Ei 

5 4.48 0.06 

4 3.78 0.01 

3 4.2 0.34 

1 1.12 0.01 

1 0.42 0.80 

4 4.16 0.006 

4 3.51 0.06 

5 3.9 0.31 

0 1.04 0 

0 0.39 0 

3 3.84 0.18 

4 3.24 0.17 

4 3.6 0.04 

1 0.96 0.001 

0 0.36 0 

4 5.44 0.38 

5 4.59 0.07 

3 5.1 0.86 

4 1.36 5.12 

1 0.51 0.47 

5 3.2 1.01 

3 2.7 0.03 

2 3 0.33 

0 0.8 0 

0 0.3 0 

2 4.16 1.12 

4 3.51 0.06 

7 3.9 2.46 

0 1.04 0 

0 0.39 0 

6 4.8 0.3 

2 4.05 1.03 

4 4.5 0.05 

2 1.2 0.53 

1 0.45 0.67 

3 1.92 0.60 
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1 1.62 0.23 

2 1.8 0.02 

0 0.48 0 

0 0.18 0 

  
Ʃ(Oi -Ei)2 

---------  = 17.747 
Ei 

 

Table value: χ2 = (r-1) (c-1) d.f = (8-1) (5-1) d.f  = (7) (4) d.f = 28 d.f =  41.3372 

Inference: χ2 calculated value is  less than the  χ2 tabulated value.  So we Accepted Ho. 

Ho: There is no relationship between level of satisfaction to organic food product 
company. 

10. FINDINGS 

[1] 67% of the respondents are male and 33% of the respondents are female.  
[2] 20% of the respondents age is below 18 years, 30% of the respondents age is 18- 30 

years, 25% of the respondents age is 30 – 40 years and 10% of the respondents age is 
above 40 years. 

[3] 25% of the respondents are under graduate, 20% of the respondents are post graduate, 
30% of the respondents are completed professional course and 25% of the 
respondents are other category. 

[4] 35% of the respondents are business man, 30% of the respondents are Government 
employees, 22% of the respondents are private employees and 13% of the 
respondents are others.   

[5] 12% of the respondents income level is Below Rs.15,000, 21% of the respondents 
income level is Rs.15,000 to Rs. 20,000, 28% of the respondents income level is 
Rs.20,000 to Rs.25,000 and 39% of the respondents income level is above rs.25,000. 

[6] 67% of the respondents are regularly used organic foods, whereas 33% of the 
respondents are not regularly used the organic foods.  

[7] 40% of the respondents use organic fruits, 35% of the respondents use organic 
vegetables and 25% of the respondents use organic grains. 

[8] 11% of the respondents use Spelt grains, 14% of the respondents use Amaranth, 9% 
of the respondents use Farro, 8% of the respondents use Freekeh, 10% of the 
respondents use Millets, 9% of the respondents use Teff, 6% of the respondents use 
Khorasan wheat,  8% of the respondents use Forbidden rice, 5% of the respondents 
use Bhutanese Red Rice, 7% of the respondents use Fonio, 5% of the respondents use 
Job’s tears, 4% of the respondents use Chia, and 4% of the respondents use 
Buckwheat. 

[9] 20% of the respondents say health is the reason for using organic food products, 30% 
of the respondents say safety is the reason for using organic food products, 17% of the 
respondents say environment friendly is the reason for using organic food products, 
19% of the respondents say animal welfare is the reason for using organic food 
products, and 14% of the respondents say quality is the reason for using organic food 
products. 

[10] 32% of the respondents say less chemical is the benefit of to use the organic food 
products, 22% of the respondents say less pollutions is the benefit of to use the 
organic food products, 26% of the respondents say organic food is to be healthier, and 
20% of the respondents say they are support to green consumption so they purchase 
the organic food products. 
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[11] 14% of the respondents consume organic foods from Pachaa.in, 13% of the 
respondents consume organic foods from SRG Organic food in India, 12% of the 
respondents consume organic foods from Vision Fresh, 17% of the respondents 
consume organic foods from Wingreens farm, 10% of the respondents consume 
organic foods from Organic Tavatta, 13% of the respondents consume organic foods 
from Conscious food, 15% of the respondents consume organic foods from Organic 
Garden, and 6% of the respondents consume organic foods from Mantra Organic food 
company.  

[12] 80% of the respondents say organic food is beneficial to environment whereas 20% of 
the respondents say it is harmful to environment. 

[13] 85% of the respondents say organic food is essential to health whereas 15% of the 
respondents say organic food is not essential to health. 

[14] 75% of the respondents feel safe to use organic food and 25% of the respondents feel 
unsafe to use organic food. 

[15] 65% of the respondents feel organic food product is significant, whereas 35% of the 
respondents feel it is not significant. 

[16] 55% of the respondents say organic food is tasty, 15% of the respondents say organic 
food is no taste, and 30% of the respondents say organic food taste is moderate.   

[17] 18% of the respondents to know the offers provided by the organic food company 
through adds in the media, 29% of the respondents to know the offers provided by the 
organic food company through internet, 23% of the respondents to know the offers 
provided by the organic food company through peer group, 30% of the respondents to 
know the offers provided by the organic food company through relatives. 

[18] 27% of the respondents using organic food from less than 1 year, 35% of the 
respondents using organic food from 1 to 3 years, 20% of the respondents using 
organic food from 3 to 5 years, and 18% of the respondents using organic food 
products from more than 5 years. 

11. SUGGESTIONS 

[1] Availability of the organic foods should be increased. 
[2] Some of the respondents felt that price of the natural organic products are high. This 

should be reduced.  
[3] The government can provide various loans and other facilities to the organic farmers. 
[4] Government should arrange for publicity about organic food advantages among the 

customers. 
[5] Green manure seeds, bio-fertilizers and bio-pesticides should be made available to the 

farmers at an affordable price.  
[6] Consumers should be educated about the advantages of Organic Fanning products. 
[7] The wholesalers and retailers may take steps to create more awareness about the 

organic food products and its benefits.  
[8] The marketers may introduce some special offers to attract the organic food 

consumers and introduce luxurious shops and packages to cover all consumers.  
[9] Government can increase the trend for consumption of organic foods by increasing 

public awareness through various programs and advertisements in TV and other 
channels and further come forward to provide subsidy for organic producers.  

[10] Organic foods particularly fruits and vegetables are of highly quality, nutritious and 
taste better. The same can be maintained to hang on to current customers and focus on 
new customers by increasing the availability of the products.  

[11] Marketers can promote their products through online as most of the consumers of 
organic fruits and vegetables prefer to buy online.  
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12. CONCLUSION 

The analysis shows that satisfaction towards organic food product depict the strongest 
relationship with buyers’ intention to buy organic food product followed by the buyers’ 
belief that consuming organic food product is contributing to preserving the environment. 
It seems that perception towards organic food and belief that organic food is 
environmentally friendly are not independent from each other. Besides, the availability of 
product information is also supporting the consumers’ intention to purchase organic 
products. The satisfaction towards organic products, beliefs about product safety for use, 
belief about product friendliness to the environment and availability of product 
information are consequently, it is very much important if communication message or 
educational activities can be initiated at the earlier stage before the consumption 
behaviour becomes habit.  

Events such as organic product fairs and shows should be held and showed among 
young consumers at their early age before they reach the stage of determining their future 
identity and self values. However, knowledge on organic products as well as action taken 
by the government either to inform or to create awareness has not reach the satisfactory 
level in encouraging sustainable purchase with organic products.  

Therefore, knowing how consumer perceived organic products by understanding the 
reasons of buying would probably help the marketers of organic products to establish a 
proper communication and advertising strategies.  Consumer satisfaction plays a major 
role towards organic food products. The present research focused to examine the 
consumer awareness and satisfaction level towards organic food products in Salem city.  
The study brought out the fact that the people were well aware of images and availability, 
but not loyal entirely too organic food products in Salem city.  The marketing executives 
of organic food products must create promotions which are both realistic and moral and 
the product availability in terms of volume and variety are required to become successful 
in marketing organic food products. Knowledge and awareness about organic food 
products could affect attitudes and perceptions about the product and, ultimately, buying 
decisions of the consumers.  

Organic food products are most preferred and highly demanded. The commodities at 
present and the price of food products are higher than other traditional food products. But, 
quality characteristics affect consumers ‟preferences for organic food products; with the 
most important including health and nutritional value, taste and fresh and general 
appearance. Consumers” willingness to purchase is influenced by limited and erratic 
supply, higher price of the products and very limited access and information.  The 
analysis shows that satisfaction towards organic food product depict the strongest 
relationship with buyers’ intention to buy organic food product followed by the buyers’ 
belief that consuming organic food product is healthy, highly safety and contributing to 
preserving the environment.  
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