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ABSTRACT 

Rapid urbanization during the recent times is causing increase of cost especially in the urban 

areas of our country. Moreover jobs in formal sector are shrinking due to saturation. Hence even 

those having the requisite skill are unable to find proper employment. Street vending and petty 

trading activities form the essential core of informal economic sectors in developing nations. 

This study is discussing about the importance of street vendors, role of street vendors in our 

financial system and the problems faced by them in the field of street vending. This study was 

conducted in Coimbatore District where more number of street vendors are involving in different 

kinds of activities.  

KEYWORDS: Street vendor, economy, informal sector, employment. 

INTRODUCTION 

Street vending and petty trading activities form the essential core of informal economic sectors in 

developing nations. These activities allow individuals to generate income with minimized 

investments of financial capital and without requiring large quantities of human capital (Michele 

Companion, 2010). Informal sector constitutes economic activities involving production and 

distribution of goods and services that are not registered and regulated by the state or local 

government in context where similar activities are regulated.  
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It is more appropriate to define informal sector in terms of its characteristics and situate street 

vending. Some of the characteristics of informal sector activities are (Hart, 1973);  

 

 Small scale  

 Labour intensive   

 Low fixed costs   

 Use of simple technology   

 Use of personal or informal sources of 

credit   

 Non-payment of taxes  

 Relatively easy to establish or exit and so on 

 Reliance on family labour 

 

Rapid urbanization during the recent times is causing increase of poverty especially in the urban 

areas of developing countries. In most cities of India and other developing countries, these urban 

poor survive by working in the informal sector. Poverty and lack of gainful employment in the 

rural areas and in the smaller towns drive a large number of people to cities for work and 

livelihood. These people generally possess low skill and lack the level of education required for 

the better paid jobs in the organized or formal sector. Moreover jobs in formal sector are 

shrinking due to saturation. Hence even those having the requisite skill are unable to find proper 

employment. For these people work in the informal sector is the only means of survival. This has 

created rapid growth of informal sector in urban areas especially the capital cities. The informal 

sector has formed an important part of economy in many countries, especially in developing 

countries, and plays a major role in employment creation, production and income generation. 

The informal sector encompasses largely unrecognized, unrecorded and unregulated small scale 

activities including; small enterprises, household enterprises, self-employed sectors such as street 

vendors, cleaners, shoe-shiners, hawkers etc. 

 

In the era of globalization, the retail sector is the fastest growing emerging sector after 

agriculture in India by providing employment. However, besides formal retail chain, small 

retailing including street vending has been one of the easiest ways to survive for working poor 

and is wide spread in the urban informal sector. Nonetheless, it is noticed that there has been a 

phenomenal increase in the number of street vendors leading to an increase in the number of 

workers in the informal sector in India. 
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STREET VENDOR 

Street vendor means a person engaged in vending of articles, goods, food items, etc. of everyday 

use or offering services to the general public in a street lane, sidewalk, footpath pavements, and 

public parks or any other public place or private areas or from temporary built-up structure. 

 

National Policy on Urban Street Vendors defines “A street vendor is a person who offers 

goods or services for sale to the public without having a permanently built structure but with a 

temporary static structure or mobile stall (or head-load). Street vendors could be stationary and 

occupy space on the pavements or other public/private areas, or could be mobile, and move from 

place to place carrying their wares on push carts or in cycles or baskets on their heads, or could 

sell their wares in moving buses”. 

 

NEED FOR THE STUDY 

Even if the street vendors be a vital segment of the trade and profitable activities in the informal 

sector of our financial system, this unorganized segment of street vendors are facing with 

numerous challenges in their day to day dealings. Their foremost problems relate to credit and 

infrastructure insufficiency, lack of appropriate space for exhibit their goods, nuisance by public 

and police officers, sudden expulsion from their situate of trade, no gratitude by the government 

of their business, polluted environment for the vendors etc. These and other problems are faced 

by the small traders who add extensively towards the revenue generation and present cost 

effective services to the poor people and middle class people. Hence, the researcher felt the 

necessitate for a systematic study of the problems of the street vendors in Coimbatore city, where 

there are more than 100 small street vendors involved in different small trade activities.  

 

REVIEW OF LITERATURE 

Bhatt (2013) opined that there is substantial increase in the number of street vendors in the major 

cities around the world, especially in the developing countries of Asia, Latin America and 

Africa. As per ILO report 2002 street venders account for 14.6 percent of total non-agricultural 

employment in south Africa, 9 percent in Guatemala, 8 percent in Kenya, 6 percent in Tunisia 

and 1-5 percent in Brazil, Costa Rica and Mexico. Bhatt mentioned that, Street vendors represent 

about 3 percent of total non-agricultural employment in India. 
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A street vendor is broadly defined as a person who offers goods for sale to the public without 

having a permanent built-up structure from which to sell. Street vendors may be stationary in the 

sense that they occupy space on the pavements or other public/private spaces or they may be 

mobile in the sense they move from place to place by carrying their wares or push carts or in 

baskets on their heads (Sharit K. Bhowmik, 2005). 

 

John Walsh (2010) founded that the common problem faced for vendors involved excess of stock 

(especially perishable items like fruits and vegetables) at the end of the day. He also pointed out 

that since some of the goods being traded are seasonal in nature, therefore there is threat of the 

vendors falling below the poverty line in out of season periods, unless suitable alternatives can 

be identified and sourced.  

 

Brata (2010) looked into the vulnerability of street vendors in Java since the time when Java was 

hit severely by the economic crisis in 1997/1998 and found that food vendors are more 

vulnerable than non-food vendor or street vendors who provide services. Brata opined that high 

vulnerability will decrease the ability of street vendors to preserve their survival ability. 

 

ANALYSIS AND DISCUSSION 

The data obtained through the field survey is processed and presented in appropriate tables for 

deriving conclusions. Simple statistical tools like percentages, Factor analysis are used for 

deriving inferences and conclusions. 

Factor analysis for Problems faced by Street Vendors 

F a c t o r s Eigen value Percentage of variance Cumulative percentage 

P r o b l e m  o f  s t o r a g e / s t o c k 3 . 3 5 9 2 1 . 3 1 1 2 1 . 3 1 1 

Hygiene and sanitation problem 1 . 9 0 4 2 1 . 0 6 0 4 2 . 3 7 1 

Problem of drinking water facility 1 . 7 3 2 1 8 . 6 4 1 6 0 . 0 1 2 

Shrinking space for  vendin g 1 . 2 4 1 1 4 . 8 5 9 7 4 . 8 7 1 

Requires long working hours    

N o  p l a c e  t o  d i s p o s e  w a s t e     

D i s r e s p e c t  f r o m  p u b l i c    

H o s t i l e  c o - w o r k e r s    
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L o w  s e c u r i t y  f o r  g o o d s    

G e t t i n g  c h e a t e d  b y  p u b l i c     

Exploitation by money lenders    

C o n s t an t  t h r ea t  o f  ev i c t i o n    

 

Factor analysis for Satisfaction Level 

Factor analysis has been carried out to identify the various dimensions of the satisfying factors.  

The percentage variance of the 11 factors has been carried at four factors having Eigen value 

greater than 1.0 are extracted.  And the four factors have registered 74.87 per cent of variance of 

the factors considered for the research.  Then the varimax factor loading is also worked out. 

 

The factors with high factor loading are Problem of storage/stock (3.350) Hygiene and sanitation 

problem (1.904), Problem of drinking water facility(1.732) and shrinking space for vending 

(1.241).  Based on this, the first factor identified was Problem of storage/stock.  The second 

factor is supported by factor such as Hygiene and sanitation problem.  The third factor grouped 

as Problem of drinking water facility factor which is supported by environmental level and 

problems faced by street vendors factor loading of 1.732 and finally the fourth factor is 

supported by shrinking space for vending. 

 

SUGGESTIONS  

 A wide and holistic move toward is needed to simplify the problem of street vendors. 

While formulating town procedures it is necessary to take into account the rights of 

vendors to community place for exact purposes such as parks and gardens for vending. 

 The study has exposed that there are no communal toilet facilities for the street vendors 

in the areas of their operations. There is necessitating for communal toilets to be provided 

especially for female street vendors. Metropolitan authorities should take proper steps in 

this direction. 

 NGOs and others should try to create awareness among the street vendors about their 

rights. 
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CONCLUSION 

In conclusion it can be whispered that though India has witnessed an amplified in street vendors, 

the government is apathetic to specific needs of this sector. Street vendors perform an vital role 

in offering services to the city population especially the poor. The street vendors’ offerings are 

unfortunately barely ever documented by the government. As an alternative the government is 

more often than not aggressive to them. This is a consequence of a wider concern relating to the 

informal sector as a entire. In most Asian countries the informal sector is extremely huge and it 

comprises the stronghold of the financial system. Unfortunately, instead of recognizing their 

assistances to the economy, the government is not motivating the street vendors. 
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