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Abstract: Online food delivery system is the fastest as well as the most popular chain of food at home 
concept. It has actually changed the idea of having the desired food one wish for, from just being a 
restaurant type to a comfortable-favourite dish at home. This brought a new way of food service to the 
people with less delivery time and easy cash payment. The main reason why these concepts are so 
popular because of the availability of desired food items at once preference time. One can order the food 
online by using the apps which are provided by various food outlets in their phone itself and they could 
choose the items which they prefer to have from the various options given at a listed price. With these 
ideas, the paper discuss about the various food delivery apps provided by different outlets and how much 
each have influenced the people and for knowing that a survey has been conducted and  the results have 
been stated further in the paper.  
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1. Introduction 

Online food ordering and delivery can be said as ordering of food items through the given online apps 
of food outlets and fast delivery of those items at home. All these apps make people to have an account, 
so that they could purchase the items without any time lag like the way online purchases of goods are 
being done. Mostly, people wish to check for items by listing out their preferences as it enables to select 
their desired item fast. Once the food has been selected, the next step is to select which type of payment 
one prefers for, it could be cash on delivery, debit/credit card, net banking etc. And it make sure that the 
customer is satisfied using their app, to know that they give a rating chart were the customer can rate the 
app according to their satisfaction.  

2. History of Food Delivery Apps 

Pizza Hut provided the first online order of food in the year 1994. World Wide Waiter was the first 
provider of food ordering services through online which was in 1995. It has developed its services by 
providing their items in other parts of the United States, but at first it was only providing the services to 
the northern California. During the dotcom boom, start-ups like Webvan, HomeGrocer, and Kozmo 
started online grocery delivery, but ended up closing in 2001 after the dotcom crash. Seamless was also 
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founded during this time and GrubHub was founded in 2004. All the vital pizza outlets started to design 
their own apps by this time and they began to conduct their part of business through these online apps. 
With increased smart phone penetration, and the growth of both Uber and the sharing economy, food 
delivery start-ups started to receive more attention. Later in 2012 Instacart was found and in the 
succeeding year Seamless and GrubHub got united. By 2015, online ordering began overtaking phone 
ordering. And at present people prefer using online food delivery. 

3. Objectives 

[1] To study about the applications that are available to order food online 
[2] To find the popular food delivery apps preferred by the people 
[3] To know the reason behind such preferences   
[4] To study about the frequency of usage of these apps by the people 

4.  Scope of the study 

This study deals in finding the reach of third party food delivery services among the people.  The study 
also focuses on apps most preferred by the customers and the reason behind the same. The development 
which is taking place in all fields also added to bring a change in mobile technology also as new apps are 
being introduced daily. In recent times, the use of online food ordering apps has greatly increased and has 
started spreading rapidly. Though the concept was started by a few apps in the beginning, now more and 
more food apps have started their operations across various geographical locations. Hence, the study is 
restricted to the mobile applications made available for both android and iOS users.  

5. Limitations of the Study 

[1] The study is confined to very few places in India due to which the findings cannot show a full-fledged 
result because of the limited sample size. 

[2] The primary data used is a questionnaire which was self prepared so the chance of being impartial is 
less. 

[3] The methods used to analyse the data have their own limitations 
[4] People those who do not use smart phones and those who prefer dine-ins found it difficult to express 

their views 

6.  Research Methodology 

 Data Collection 

Primary Data: The primary data collection techniques have been used to collect data through a self-
prepared questionnaire, which is distributed among general public and the samplings have been collected 
from the respondents and been used in this research. 

Secondary Data: The secondary data collection techniques have been used to collect the history of food 
portals from online resources. 

Sample Size 

The study covered a sample size of hundred and forty seven respondents. 
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7. Inference  

From Table 1, it could be inferred that income, age, profession are the common basic lines through 
which the comparison can be made. Food ordering through online apps also has an effect by these factors 
as these help in knowing people’s desire and ability to avail these services. 

Table 1: Demographic Characteristics of Respondents 

Category 
 

Number Percentage 

Gender 
   

 
Male 107 73% 

 
Female 40 27% 

 
TOTAL 147 100% 

Age 
   

 
20-25 yrs 131 89% 

 
25-30 yrs 9 6% 

 
30-35 yrs 5 3% 

 
35 and above 2 2% 

 
TOTAL 147 100% 

Profession 
   

 
Unemployed 2 2% 

 
Students 132 90% 

 
Working 8 5% 

 
Self employed 5 3% 

 
TOTAL 147 100% 

Income 
   

 
50000-100000 70 47% 

 
100000-170000 28 19% 

 
170000-250000 16 11% 

 
Above 250000 22 15% 

 
TOTAL 147 100% 

Consumption 
   

 
Less 1000 84 57% 

 
1000-1750 32 22% 

 
1750-2500 14 9% 

 
2500-4000 10 7% 

 
More than 4000 7 5% 

 
TOTAL 147 100% 

 

From Table 2 and Chart1, it could be noted that from the given apps people wish to avail the services 
of Fast food delivery apps the most and followed by Swiggy. These show the customers preferences 
among the hand-pick of apps. 
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  Table 2: Usage of online food delivery Apps 

 

Chart 1: Usage of online food delivery Apps 

 

 

From Table 3 and Chart 2, we can understand that Cash on Delivery is the most preferred payment 
method which people use. Even though, there are net banking, payment portals, debit/ credit card as other 
payment options then also cash on delivery holds an upper hand with 55% which states more than half of 
the people from data’s are been collected prefer COD. 

Table 3:  Method of Payment of Respondents  

APPS USAGE 

Swiggy 72% 

Zomato 60% 

FoodPanda 65% 

Fast food delivery apps 76% 

Others 6% 

Cash On Delivery 55% 

Net Banking 15% 

Payment Portals 12% 
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                                          Chart 2: Method of Payment of Respondents 

8.  Conclusion  

From this paper, it is clear that the online food delivery system has put forth a new concept of food at 
doorstep. Even though the history about its existence is so long, then also the demand for these is high in 
the present scenario. It has helped the business to develop as well as people can also choose the best from 
a lot. Needless to say each one has their own preference from which app to order and it can be seen from 
the analysis and interpretation. So, online food delivery thus, said as the helping hand for people with 
their desired food buying ability with convenient cash payments towards it.  
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