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INTRODUCTION 

The increasing demand for organic products in various parts of the world from early-2000s is 

driven by the increasing the consumers awareness about the quality and safety of food. 

However, the fact shows that organic food product utilization is still low in proportion, 

compared to non-organic food (Gupta and Ogden, 2009). Such a situation indicates the 

importance of study on consumers’ behaviour towards organic food products. Also, the study 

on the attitude and intention in the organic food consumption has not shown consistent 

results. The organic food product price variable affects negatively the consumers’ awareness 

towards organic food. Some studies have shown that consumers are tolerant to the premium 

price of organic food. This study has examined the effect of type of buyers on consumers’ 

awareness, knowledge, attitude, preference, intention and belief to purchase organic food 

products. They have also shown the difference between awareness and attitudes of men and 

women consumers toward organic food products in Kanchipuram district. 

Meaning of Organic  

The meaning of Organic refers to the process of certain organic foods are produced. 

Organic foods have been grown or farmed without the use of artificial chemicals, hormones, 

antibiotics or genetically modified organisms. In order to be labeled organic, a food product 
must be free of artificial food additives. 

Meaning of Organic Product 
Organic food is the product of a farming system which avoids the use of man-made 

fertilizers; pesticides; growth regulators and livestock feed additives. Irradiation and the use 

of genetically modified organisms or products produced from or by GMOs are generally 

prohibited by organic legislation. 

Consumer Behaviour 
Consumer behaviour is defined as the study of consumers and the processes by which 

they use to select consume, and dispose of products and services, in satisfaction of their 

needs and wants. Consumer behaviour combines elements from 

CONCEPT AND IMPORTANCE OF THE STUDY 

Many studies reveal that consumer concern about the surrounding environment has 

steadily increased all over the world in the past two decades. These studies are mainly carried 

out in highly developed countries which are major contributors to environmental degradation. 

There is a need and importance of such a research in less rich countries, as they also have 

registered their names in the black list of polluters. As per Copenhagen summit Climate 

Talks on 7
th

 December 2009, India is one of the world’s biggest emitters of carbon dioxide 

and green house gas blamed for global warming. Although the consumer’s environmental 

concern is showing an increasing trend in India, still it is highly questionable, that this 
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environmental sophistication will get translated into increased organic purchasing or 

conservation of energy. Moreover, all organic activities cannot be put into the same basket, 

as these activities are the outcome of different ecological philosophy. The present study 

includes selection of a sample from one of the most polluting city like Chennai, Tamilnadu, 

establishes the relationship between the consumer behavior and awareness different 

demographic variables. 

PROBLEMS OF THE STUDY  

This study is also reveals that, the need for comprehensive framework to support 

organic products and marketing including policy formulation, research, education, and 

outreach to support the organic food products. Kanchipuram district is surrounded by many 

town and villages is an interesting example in which the availability of organic products 

varies and to test whether consumer behaviour and awareness about organic products.  

The researcher identifies many problems of the study such as, the fiscal controls, 

restrictions and levies not only in the importing country but also in India are the major 

constraints in the export marketing of value added organic products. The major problem 

faced by these organic products includes lack of agricultural research, financial problems of 

farmers, geographical problems and the problems of quality. Low productivity, plant diseases 

and drought conditions are the maladies affecting the organic products plantations in 

Kanchipuram district. In this backdrop an attempt is to make to study the consumer 

behaviour in the organic products in Kanchipuram district. 

RESEARCH METHODOLOGY 

Survey method is chosen as it has application, coding, analysing and interpretation of 

the data are rather simple. The study was conducted in Kanchipuram district because of 

growing concern of organic retail outlets in this district. The study is based on both primary 

and secondary data. The primary data were collected by personal interview method using a 

well-structured interview schedule. Details on demographic characteristics, awareness and 

knowledge, perception, attitude, belief and intention of the sample respondents towards 

organic products were included in the interview schedule. The secondary data on location, 

demography and other details about study area were collected from the government websites, 

government publications, other publications and annual reports. For the study, 50 consumers 

from each Taluks (650 consumers) of Kanchipuram district were selected by random 

sampling method in the year 2016.  

COLLECTION OF DATA 
            The researcher makes use of both primary data and secondary sources for research 

analysis.  

Primary data are collected through individuals using structured interview schedule. 

Primary data are the original source from which the researcher directly collected data. In 

other words they are first-hand information collected through various methods. The interview 

schedule was pre-tested wherever possible and questions were structured to facilitate the 

speedy completion. 

This study has also used secondary data. They were collected from research studies in 

different universities relating to department library, books, journals dealing with the subject, 

websites, and various reports published by marketing manual working in this field. 

SAMPLE TECHNIQUE 

            The researcher adopted simple random sampling method, the respondents chosen 

from Taluks wise residing in Kanchipuram district including the different strata of consumer 
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behaviour towards organic products. 780 interview schedules were distributed to the 

respondents spread over in Kanchipuram district. Received interview schedules were 722 

among them 650 schedule were accounted, in which 72 interview schedule were found 

unusable. Hence, the accurate sample of the study is 650. The method of collection is 

substantiated in the following table 1.  

STATISTICAL TOOLS  

The collected data have been consolidated, tabulated and analyzed by using relevant 

statistical tools like Percentage analysis, Descriptive analysis, One Way ANOVA, t-test, 

Correlation analysis and Reliability test for Cronbach’s alpha, multivariate analysis and 

Kruskal-Wallis Test. The SPSS package was utilized for analyzing the data. The 

interpretation of the study is done by using tables, graphs and charts to give meaningful 

results. For analyzing the data collected during the investigation, the following statistical 

values were used according to the relevance of its application. 

SCALING TECHNIQUES 

In multi-dimensional scaling, the respondents were asked to indicate on a five-point 

scale whether they strongly agreed (5 points), agreed (4), and were neutral (3), disagreed                

(2) or strongly disagreed (1) with the statements about various aspects of organic food 

products. 

DATA ANALYSIS 

 The research proceeds to the next step, analysis and interpretation. The researcher 

attempted to the present the data in an interview schedule and easy to understand. The data 

had been analysed by using quantitative analysis techniques with the support of SPSS 

package application, and the help of the literature of the previous research of the same study. 

SUGGESTIONS AND RECOMMENDATIONS 

 The study reveals that the steps to be taken to increase the awareness organic 

products consumption. The State and Central Government should increase the 

awareness in the consumption of organic foods by increasing public awareness 

and also inculcate the cultivation of organic products. 

 The price of organic products is very high as compared to non organic products, 

even though it is reasonable. Consumer expectation is the price of organic 

products is to be made competitive with conventional products. Hence, the 

marketers in the organic products give clear information about the difference 

between organic products and conventional products, may encourage consumers 

to purchase more organic products. 

 The production of conventional food products affects the agricultural production 

and also environment. To increase consumers use of organic products, policy can 

focus on educate the health benefits, taste, quality, safe foods and environmental 

benefits of the organic food products. Hence, it is necessary to promote the 

products should reach the consumers which will fetch more potency towards 

organic food products.  

 The organic foods are high nutritious, good quality and it gives more taste. The 

same can be maintained to hang on to current customers and focus on new 

customers by increasing availability of the products. 

 The purchase organic products have the main problem lack of information about 

certification of organic food products, inspection of requirements of organic 

farming and organic standards. Hence, it suggested that, the producers and 
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marketer has to organize their sales strategies to give clear information about 

organic products. 

 Most of the consumers do not seem to know much about the organic product 

certification, logo and labels and it is an important issue for them. Hence the 

marketers and government should increase the awareness in the consumers 

regarding the certifications, genuine labels.  

 The advertisement and sales promotional activities, will improve the usage of 

organic products among the consumers of organic products which need to be 

taken into consideration by the marketers and emerging product producers to 

organize their sales strategies. 

CONCLUSION  

 The present article concludes that consumers’ behaviour plays a major role in organic 

food products segment. The marketers of organic foods need to be innovative and dynamic to 

meet the changing purchase behaviour for organic food products among the urban residents. 

The majority of organic food consuming respondents believed that organic food products 

contained no pesticides, while most of the non-organic food consuming respondents believed 

that organic food commodities were natural products. The main reason behind buying an 

organic food product was health consciousness. Though the organic food product was 

regarded healthy, the lack of trust on the originality of organic food product was another 

reason for not buying the organic food product in the study area. Hence, the firm producing 

and selling organic food products must find ways to create trust among the consumers to 

improve their purchase intention. It was also found that the organic food consumers had high 

influence of psychological factors such as perception, attitude and purchase intention towards 

buying organic food products. The price reduction of organic products, strategies for sales 

channels for more convenience, as well as having thorough inspections and organic 

certification system which conveys a sense of trust to consumers. It was also identified that 

while consumers have positive behavior towards purchasing organic food products, when it 

comes to actual purchase, price, environmental concerns and quality are still the key factors 

influencing their purchase decisions. Hence, steps must be taken to create trust about organic 

food products among the consumers of Kanchipuram district. 
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